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Back to life-changing experiences

The establishment of new teaching methods, learning initiatives and travel 
safety measures comes with infinite possibilities. Upcoming student trips  
may include itinerary adjustments, but one theme remains: middle and  
high school groups are getting back on the road because travel is 
imperative to education.

Just like our partner suppliers, this defining moment has called on Youth 
Travel Planner to stay present and consistent among educators. Throughout 
the school year, teachers turn to Youth Travel Planner’s annual guide 
because districts and teams are seeking creative ways to safely lead 
students in unique academic experiences. Additionally, they click through 
to youthtravelplanner.com via search engines, social media and our 
Sponsored Emails for online-exclusive educational travel ideas.

Within this media kit, you will discover our new Sponsored Editorial options 
that inspire student trips through a digital, content-focused approach.  
You’ll also find details on how to reach American and international 
educators through our annual print guide, along with unique strategies  
for digital integration. 

I’m confident Youth Travel Planner’s forward-thinking will enhance your 
destination’s youth tourism efforts this year and beyond. 

Sincerely,

Tammy Galvin
Publisher

A MESSAGE FROM THE PUBLISHER

OUR MESSAGE

EDUCATION-FOCUSED

TRUSTWORTHY

EXPERIENCED

https://youthtravelplanner.com/
https://youthtravelplanner.com/
https://youtu.be/KgpnLCgs7JM
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AUDIENCE PROFILE

EDUCATORS / 14,850

TOUR OPERATORS / 2,968

GROUP TRAVEL AGENTS / 890 

GROUP LEADERS / 879

HOMESCHOOLERS / 563

PRINT DISTRIBUTION

20,150
PER ISSUE

 The global youth travel market 
generates $333 billion and 

accounts for at least 20% of the 
global travel market, according to 

the WYSE Travel Federation.

The average group size is 
between 48 and 65 students, 
according to SYTA’s Student 
Travel Business Barometer.

While on a trip in the U.S., youth 
travelers visit an average of two 
or three destinations, and spend 
twice as much money as adults, 

according to SYTA.

https://youthtravelplanner.com/
https://advertisers.grouptour.com/
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key benefits

MORE TOUR OPERATORS 
MEANS MORE REACH.

Youth Travel Planner reaches 
10x more tour operators than  
any other educational 
travel publication. 
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Great Timing

Published annually during key back-to-school  
planning, Youth Travel Planner provides  

educators with information and inspiration exactly 
when they need it. Content is designed to stay 

relevant throughout the school year and includes 
reminders to seek more information online.  

Excellent Planning Tool

Nearly every U.S. and Canadian region  
is included among supplier-focused features,  

student travel itineraries and articles. Organized  
by curriculum themes, our editorial team  

researches long-term trends and the latest  
destination news.

Advertiser ADVANTAGE

We make it easy for educators and tour  
planners to connect with suppliers through our 

online Partner Profiles. In addition to a description 
about your destination, educators see seasonal 

dates, hours, bus parking information and  
student-group offerings.

Editorial Independence

Youth Travel Planner can include content about 
any destination of interest, even if it’s not a typical 

“top 10” destination. We focus on educational 
experiences favored by students and teachers  

alike. Our editorial staff has 60+ years of 
combined experience. 

https://youthtravelplanner.com/
https://advertisers.grouptour.com/
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YOUTH TRAVELplanner

TRAVEL IS CALLINGWith students back in the classroom,

youth trips are on the horizon

2021–22

2022 EDITION YOUTH TRAVEL
planner

We believe student travel is imperative to education,  
yet understand the intricacies of planning a trip. That’s  
why Youth Travel Planner can help you reach the  
decision-makers in youth travel. 

Published in print annually and organized by curriculum  
themes and school subjects, Youth Travel Planner presents  
tour ideas for educators and tour planners — ultimately  
inspiring safe and fun educational travel for middle and  
high school students.

Annual issue includes:
 •Supplier-focused features
 •Travel itineraries and articles based on  
  secondary educaion
 •Integrative reminders to seek more 
  information online

Travel curriculum themes include:
 Science & Technology
 Arts & Culture
 Sports & Recreation
 Music & Performing Arts
 Heritage & History
 Amusement & Entertainment
 Faith & Spirituality

YOUTH TRAVEL
planner

 youthtravelplanner.com/subscribe

WELCOME

TO THE

INAUGURAL

GUIDE! SEE

REVERSE
SIDE

https://youthtravelplanner.com/
https://advertisers.grouptour.com/
https://grouptourmedia.com/emag/1602sgtm/
https://studentgrouptour.com/
https://youthtravelplanner.com/digital-guide/
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pricing

PRINT AD SPECS

Full Page

live: 7.25 x 9.75
trim: 8.375 x 10.75

bleed: .125 in.

2/3 Vertical

4.75 x 9.75

1/4 Horizontal

7.25 x 2.25

1/4 Vertical
2.25 x 7.25

1/6 Horizontal

4.75 x 2.25

1/6 Vertical
2.25 x 4.75

3/4 Box

7.25 x 7.25

1/2 Horizontal

7.25 x 4.75

1/2 Vertical
4.75 x 7.25

1/3 Box

4.75 x 4.75

1/3 Vertical
2.25 x 9.75

*All pricing is net.
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 ITINERARY   SCIENCE & TECHNOLOGY

 SEE   This year, National 

Geographic named Florida’s Space 

Coast one of the best places to visit 

in the world — much of which is due 

to its attractions that make it one of 

the few spaceports in the world. 

With seven floors of exhibits, 

Exploration Tower is not only an 

architectural landmark, but a great 

spot to watch rocket launches at 

Kennedy Space Center from the 

attraction’s seventh floor outdoor 

observation deck. The sixth floor 

exhibit highlights the frontiers of air 

and space. 

 LEARN   Kennedy Space Center 

offers programs for student groups. 

Meet and train like an astronaut; 

launch, land and walk on Mars 

through a simulation; solve NASA 

science and engineering challenges; 

and sleep underneath space shuttle 

Atlantis on an overnight stay. 

The center also includes the U.S. 

Astronaut Hall of Fame® and Rocket 

Garden — as well as several other 

attractions. See everything from spacecraft 

parts and astronaut suits to Soviet 

cosmonaut mementos at the 

American Space Museum & Space 

Walk of Fame. After taking a guided 

tour through the galleries, take a 

“Walk of Fame” down the street in 

Space View Park — where students 

can see the museum’s monuments 

dedicated to those who made space 

exploration possible. 
The Air Force Space & Missile 

Museum oversees multiple facilities 

perfect for a space-focused itinerary, 

like the Sands Space History 

Center. Tours include stops at launch 

complexes, as well as the historic 

Cape Canaveral Lighthouse. 

FLORIDA’S SPACE COAST

 DON’T MISS   Explore open-air 

habitats home to over 900 animals 

at Brevard Zoo. Book a classic 

education program or opt for one of 

the premium experiences. Titusville 

Playhouse, Inc., currently in its 57th 

season, offers acting classes for 

students. 

 ASK 
 Florida’s Space Coast 

  Office of Tourism 
 321-433-4470  visitspacecoast.com 

1 ATX Microgravity Simulator 

12, Kennedy Space Center

Photo: Kennedy Space Center
2 Mars Base 1 Robotics 

Lab 6, Kennedy Space Center

Photo: Kennedy Space Center

1

2

“
”

Student groups find many, varied options 

for STEM learning on the Space Coast where all 

American manned spaceflights originated.

–Tom Bartosek, travel trade industry coordinator, 

Florida’s Space Coast Office of Tourism
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SCIENCE & TECHNOLOGY

HEROES

OPEN FOR Bring your students to Maryland 

and step into the most powerful 

Underground Railroad storytelling 

destination in the world. Plus, dive into 

many more heritage-based experiences 

on Maryland’s sprawling scenic byways. 

If your group is into history, Maryland 

is open for your curiosity.For booking info, contact 
Rich Gilbert at 410-767-6288 

or rgilbert@visitmaryland.org.21-OTD-339_OpenFor_Heros-AD_GTM_725x475_M1.indd   1

21-OTD-339_OpenFor_Heros-AD_GTM_725x475_M1.indd   1

6/14/21   10:39 AM

6/14/21   10:39 AM

Explore Earth’s 
biomes at Biosphere 2A bio research facility in Oracle, Arizona, 

Biosphere 2 inspires lifelong research on 

Earth’s living systems through wilderness areas 

located in the attraction’s interior and exterior. 

Students will see science in action at 

this 3-acre research facility, home to biomes 

modeling Earth’s ecosystems including 

rainforest, ocean, savanna, wetlands and desert. 

Intertwine art and science with Biosphere’s 

E-STEAM Programs. In the Illuminating Art 

& Biology program, students will explore the 

basics of composition and the photographic 

process by creating their own cyanotype 

print using botanical samples. Topics like 

oxygen regeneration, photosynthesis and 

insect navigation are covered. 520-621-4800, 

biosphere2.org

Whether you are interested in Earth and its systems or your 

interests lie in a ‘place far, far away’ like Mars, you will find a visit 

to Biosphere 2 most interesting, enlightening and impactful.

–John Adams, deputy director, Biosphere 2

“

”

Photo: University of Arizona, Steve Meckler
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HISTORY AND HERITAGE

Experience Prince George’s for Extraordinary Tours!

Affordable, Accessible and Authentic. Three top reasons that 

make our destination exceptional in the DC Capitol Region.

Our alluring destination gives groups an array of activities 

and amenities to enhance their adventure with whether a day 

trip or multi-night stay, Prince George’s County is the place 

to discover something new!

Visit ExperiencePrinceGeorges.com/groups

to book your next event.

THE ATTRACTIONS

THE HARBOR

THE ARTS

THE OUTDOORS

THE HISTORY

THE MUSEUMS

Roam with dinosaurs

Students dive into the history of ancient life
 with 

60 complete dinosaur skeletons and more than 50 

hands-on exhibits at Museum of Ancient Life at 

Thanksgiving Point in Lehi, Utah. Watch workers 

unearth real dinosaur bones in the paleontology lab 

and view a 3D movie at the Mammoth Screen Theatre 

inside the museum. Virtual field trips can be sched-

uled. 801-766-5030l, thanksgivingpoint.org

The Henry Ford 

brings the past 

forward
Students have a chance to explore 

America’s traditions of ingenuity and 

resourcefulness at The Henry Ford in 

Dearborn, Michigan. Artifacts, historic 

structures, four living history farms 

and historic rides inspire visitors of all 

ages to learn from these traditions and 

shape a better future. Unique venues 

include Henry Ford Museum of Ameri-

can Innovation, Greenfield Village and 

Ford Rouge Factory Tour. 

Young people can sit in the bus 

where Rosa Parks refused to give 

up her seat while discussing how 

individual actions can change the 

world. Discover what it to
ok to 

build a Model T through a process 

demonstration. At Greenfield Village, 

dramatic performances give young 

people the opportunity to hear from 

women fighting for the right to vote, 

meet farmers and artisans using 

19th-century tools and methods, and 

learn about the strength and hope 

that sustained the enslaved in their 

quest for freedom. 313-982-6001, 

thehenryford.org

COMING RIGHT UP: 

The Henry Ford is launching 

inHub, a community built by 

educators for educators. Its 

purpose is to help prepare all 

learners to be world-changing 

innovators, inventors and 

entrepreneurs. InHub leverages 

primary sources from The 

Henry Ford Archive of American 

Innovation, a collection of 26 

million artifa
cts that sheds 

light on the way people have 

innovated across 300 years of 

history.

yo
u

th
 t

ra
ve

l p
la

n
n

er

36

 ITINERARY   SPORTS & RECREATION

 DO   Follow the Sculptured Oak 

Nature Trail at Myrtle Beach State 

Park to see one of the last stands 

of maritime forest on the northern 

coast of South Carolina. Biking, 

sea kayaking and fishing are also 

possible activities. Walk along the 

iconic causeway at Huntington 

Beach State Park to view the birds 

and alligators that live in the marsh. 

Take part in a Coastal Exploration 

Program with a naturalist to learn 

about the park’s wildlife.

Explore the waters around Myrtle 

Beach using a canoe or kayak.

 ZIP   Navigate the obstacles 

at Radical Ropes Adventure 

Park. Soar 50 feet above water at 

Soar & Explore, which is part of 

WonderWorks at Boardwalk at the 

Beach. There’s also a three-level 

ropes course.

 PLAY   The Ripken Experience 

Myrtle Beach offers nine replica 

baseball fields of historic Major 

League ballparks like the Polo 

Grounds, Ebbets Field and Westside 

Grounds. Participants take 

advantage of multiple batting cages, 

bullpens and training facilities. The 

Ripken Experience is perfect for 

tournaments and baseball camps. 

The John T. Rhodes Myrtle 

Beach Sports Center in the heart 

of Myrtle Beach includes eight 

basketball courts and 16 volleyball 

courts. The center can host 

wrestling, gymnastics, table tennis 

and pickle ball.

Myrtle Beach has more the 35 

elaborately themed miniature golf 

courses depicting pirates, volcanoes 

and dinosaurs.

MYRTLE BEACH, 
SOUTH CAROLINA

 DON’T MISS   Theater and 

entertainment venues in Myrtle 

Beach provide shows for youth 

travelers plus backstage programs 

and performance opportunities. 

Check out the offerings at Carolina 

Opry, Pirates Voyage, Alabama 

Theatre, Medieval Times, Legends 

in Concert, Asher Theatre and GTS 

Theatre.

 ASK 
 Visit Myrtle Beach/ 
  Myrtle Beach Area 
  Chamber & CVB 
 843-916-7248 
 visitmyrtlebeach.com 

“
”

The area has much to offer those interested in sports and recreation, 
from light adventure experiences like canoeing and wildlife viewing to 
more adrenaline-fueled activities and even mini golf. Our state-of-the-art 
sports facilities are also the perfect backdrop for camps and tournaments.

–Bob Harris, executive vice president of group sales, 
Visit Myrtle Beach/Myrtle Beach Area Chamber & CVB

Photos: Visit Myrtle Beach

60 MILES OF BRINGING 
PEOPLE TOGETHER

With ecotours and places like Ripley’s Aquarium, 

Brookgreen Gardens and WonderWorks, Myrtle Beach 

is that spoonful of sugar that helps the learning 

go down. Your group belongs at The Beach.

VisitMyrtleBeach.com/Groups

VMB100-32054_GroupTourMedia_YouthTravelPlanner_FullPage_8.375x10.75.indd   2VMB100-32054_GroupTourMedia_YouthTravelPlanner_FullPage_8.375x10.75.indd   2 6/30/21   10:28 AM6/30/21   10:28 AM

All annual packages include: 
 • Editorial opportunity in print  
 Trending Now section 
 • Listing and links in Ad Index 
 • Invoicing upon publication

Size  

Back Cover $6,679 

Page 2, 3, or 

Inside Back $6,079 

Full Page $5,804 

3/4 Page $4,917 

2/3 Page $4,402 

1/2 Page $3,979 

1/3 Page $2,830 

1/4 Page $2,229 

1/6 Page $1,380 

Issue Publishes Space Deadline Artwork Deadline

August 23 July 29 August 3

NET RATES* & SIZES

File Specifications: Email a print resolution PDF, JPG, TIF or EPS to ads@greenspring.com
• All ads must include high-resolution files (300 dpi placed at 100% size). 
• All Pantone and spot colors must be converted to CMYK (process). Please remember to convert all images from RGB to CMYK.  
 We are not responsible for color accuracy in files that must be converted.

https://youthtravelplanner.com/
https://advertisers.grouptour.com/


YOUTH TRAVEL PLANNER       DIGITAL YOUTHTRAVELPLANNER.com   |   8

Leave your content creation to the student-travel experts. Our team of 
editors will coordinate and craft a youthtravelplanner.com article,  
Q&A or itinerary about your attraction or destination that commands  
the attention of educators.

An online, multi-platform approach to editorial.

NET COST: $3,400 

What’s included?
• A 400-word article, Q&A or itinerary coordinated and 
 crafted by Youth Travel Planner’s editorial team

• An external link to your website, and an internal  
 link to your Partner Profile

• An exclusive sponsored email that features your  
 article or itinerary, delivered to Youth Travel Planner’s  
 digital audience

• Inclusion in our Youth Travel Monthly Roundup 
 Sponsored Email

• A shareable social media package that promotes  
 your attraction or destination:
  – 2x boosted Facebook posts
  – 2x Instagram posts

sponsored editorial

@youthtravelplanner

@youthtravelplanner

https://youthtravelplanner.com/
https://youthtravelplanner.com/beyond-van-gogh/
https://youthtravelplanner.com/raymond-bud-geissler/
https://youthtravelplanner.com/virginia-itinerary-fairfax-county-offers-the-unexpected/
https://www.facebook.com/YouthTravelPlanner/
https://www.instagram.com/youthtravelplanner/
https://www.facebook.com/YouthTravelPlanner/
https://youthtravelplanner.com/virginia-beach-has-a-lot-to-share/
http://editor.ne16.com/vo/?FileID=9ff4c2cc-2911-4381-8778-e018edf2b549&m=d1659391-888b-4906-b056-1c70174881b5&MailID=2879764&listid=124895&RecipientID=6182123383
https://www.instagram.com/youthtravelplanner/
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sponsored EMAILs

A B

C

Educators check their inboxes daily. Pair your message  
with content designed for the leaders in youth travel.

Sponsorships include a leaderboard ad in the email. 
Leaderboards must be 728x90 pixels. 
Please email your ad in a JPG or GIF format to: digital@greenspring.com

A. Digital Edition email | $2,300 Net
 Announcement
 •Open Rate: 18.9% | Click-Through Rate: 7.1%
 Educators and youth tour planners receive an email  
 when our annual issue publishes. In addition to the  
 email’s sponsorship, you receive a full-page ad  
 opposite of the digital edition’s cover.

B. Web & email combination |  $1,500 net
 Youth travel news
 •Open Rate: 17.5% | Click-Through Rate: Coming soon!
 As the year evolves, attractions and exhibits open, and  
 new youth programs are developed. As a sponsor of this  
 email, your message is seen within the Youth Travel News  
 email, and at the top of youthtravelplanner.com’s  
 sought-after website content. We’ll also share  
 what’s new at your destination.
 

C. email |  $1,000 net
 youth travel monthly roundup
 •Open Rate: 17.4% | Click-Through Rate: 5.3%
 Our team consistently posts online-exclusive content to  
 youthtravelplanner.com. In this email, your leaderboard’s  
 message will be seen among our latest website content  
 as educators seek youth-friendly travel inspiration.

YOUTH TRAVEL
planner

TRAVEL IS 
CALLING
With students back in the classroom,
youth trips are on the horizon

2021–22

https://youthtravelplanner.com/
http://editor.ne16.com/vo/?FileID=a0303a71-8474-45c2-8258-966ac6c5ac7c&m=d1659391-888b-4906-b056-1c70174881b5&MailID=2442342&listid=124895&RecipientID=5531784286
http://editor.ne16.com/vo/?FileID=81d2f24e-0f79-4358-829c-de036eca04f7&m=d1659391-888b-4906-b056-1c70174881b5&MailID=3111173&listid=124895&RecipientID=6578859148
http://editor.ne16.com/vo/?FileID=8feae918-71a0-4e92-b20b-153cd08baeed&m=d1659391-888b-4906-b056-1c70174881b5&MailID=3086955&listid=124895&RecipientID=6530550330
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web
Advertising on a website dedicated to youth tour planning information puts you in front of 
active travel planners. Youthtravelplanner.com connects you to active tour planners while 
they research and build their itineraries.

B

C

A

Top Pages:
 Home
 Get Inspired
 Leader Resources

Who visits a youth travel planning website?
Superintendents
Educators
Coaches
Music instructors
Principals
Homeschool parents
Tour operators

Email high-resolution JPEGs to: 
digital@greenspring.com
File size cannot exceed 72k.

Activate your partner profile and be searchable to active 
tour planners. Email your Media Consultant (page 13)  
for more information.

This ad style stays visible on visitors’ screens as they  
explore the website’s various pages.

B. inline rectangle 
 (300 pixels wide by 250 pixels tall)

A. leaderboard
 (728 pixels wide by 90 pixels tall)

C. RUN OF SITE POP-UP 
 (728 pixels wide by 90 pixels tall)

Pop-up $1,500/Month 

Monthly $1,000
Quarterly $2,700

Monthly $750
Quartely $2,000

PARTNER profile/web listing
1-Year $750

NET RATES:

https://youthtravelplanner.com/
https://studentgrouptour.com/
https://studentgrouptour.com/category/trip-ideas/things-to-do/
https://studentgrouptour.com/category/student-travel-resources/
https://youthtravelplanner.com/
https://youthtravelplanner.com/category/youth-travel-resources/
https://youthtravelplanner.com/category/trip-ideas/things-to-do/
mailto:artwork%40grouptour.com?subject=
https://grouptourmagazine.com/suppliers/
https://youthtravelplanner.com/partners/
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B R O N Z E  I N T E G R AT E D
M E D I A  PA C K A G E
$3,500 NET ($4,130 Value)

• Annual, one-sixth-page print ad 
• Youth Travel Monthly Roundup Sponsored Email 
 leaderboard
• Leaderboard/Inline rectangle on  
 youthtravelplanner.com (one month)
• Partner Profile with link to website

S I LV E R  I N T E G R AT E D
M E D I A  PA C K A G E
$5,600 NET ($7,449 Value)

• Annual, one-fourth-page print ad 
• Sponsored Editorial
• Leaderboard/Inline rectangle on  
 youthtravelplanner.com (one month)
• Partner Profile with links to Sponsored Editorial 
 and website

G O L D  I N T E G R AT E D
M E D I A  PA C K A G E
$7,200 NET ($9,129 Value)

• Annual, one-half-page print ad
• Sponsored Editorial
• Leaderboard/Inline rectangle on  
 youthtravelplanner.com (one month)
• Featured Partner Profile with links to Sponsored 
 Editorial and website 

All packages include:
•Listing and links in Ad Index
•Invoicing upon publication

Additional ad sizes are available upon request. 
Ask your Media Consultant (page 13) about digital-only packages.

integration

https://youthtravelplanner.com/
https://youthtravelplanner.com/partners/
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DON’T TAKE OUR WORD 
FOR IT. TAKE THEIRS. 

SAMPLE OF OUR CLIENTS:

INTEGRATED SOLUTIONS 

Content Marketing & Custom Publishing
CRAFTING MEANINGFUL CONTENT FOR OUR CLIENTS 
Agencies specialize in copywriting. Public relations firms create generic news or press releases aimed at the masses. Our team of award-winning 

journalists tells stories that incite action and emotion, creating  meaningful and lasting relationships between our clients and their intended audiences. 

Whether the medium of choice is print, digital, or video, we’ve amassed the greatest breadth of clients who, like us, believe that content  

matters. We forge long-term relationships with our clients by offering them a superior value proposition: high-quality products that build their brands 

and a process focused on their needs—all wrapped up in the most responsive and reliable personal service experience possible.

VISITORS GUIDES
As the foremost authority of travel throughout 

our great state, countless DMOs turn to us to 

create their  

official visitors guides. From editorial  

development through layout, printing, and 

distribution, we handle it all. 

MEMBER & ASSOCIATION  
PUBLICATIONS

Regular member communication  

vehicles turn into award-winning  

magazines when partnering with us, and 

finance-laden annual reports are transformed 

into stunning, content-rich magazines in print 

and digital formats.

ENEWSLETTERS  
& DIGITAL CONTENT

Exceptional content takes many forms for our 

clients. In addition to handling all of the content 

creation for their digital channels, we offer a 

complete suite of web and enewsletter tem-

plate design and development services. 

SYNDICATED CONTENT
To minimize the expenses for our  

clients, we produce several magazines  

with both national and regional content, 

allowing them to share in the costs of develop-

ment and distribution, while receiving a highly 

customized, award-winning publication and  

corresponding digital assets.

TEQUILA MONTH
Spirit of Mexico
As you sip on that refreshing Margarita, consider the story behind the drink in your hand. Tequila 
is made from the blue agave plant, which is distantly related to the lily, though it looks more 
cactus-like. Jimadors, those who harvest the plant for distilling, cut off the green outer leaves to 
reveal the piña, which looks like a big pineapple. The juice from its white, creamy core is used to 
make tequila.

The plant-based spirit is graded according to the level of agave it contains. There are two levels 
of tequila: 100 percent agave and mixed (mixto). Until 1930, all tequila was 100 percent blue 
agave. Tequila makers started mixing in cane sugar because of increasing demand, thus 
introducing the mixto tequilas. But in the last few years, more distillers have been producing 100 
percent formulas, bringing the spirit of Mexico to new heights while embracing the traditional 
techniques that have been passed down for generations.

Tequila is also categorized by how long it ages. Blanco, also called silver, tequila ages up to 60 
days before bottling. Reposado tequilas age for a minimum of 60 days. Añejo tequilas are aged 
for a minimum of one year. El Jimador Tequila comes in all three varieties and contains 100 
percent blue agave.

Don't miss tomorrow's special Cinco de Mayo newsletter, which will feature several recipes to 
help you celebrate the festivities.

SIP ON THIS

Tequila Rules & Laws

The Valley of Tequila

FOOD PAIRINGS

MAP OF THE REGION

MGM WINE & SPIRITS STAFF PICKS

el Jimador Anjeo
There's no rush when it 
comes to el Jimador Añejo. It 
means 'aged' in Spanish and 
we're proud to call it the best 
expression of el Jimador 
we've ever made. We double 
distill the finest blue Weber 
agave and then mature it in 
American oak barrels for 12 
months to craft this 
award-winning tequila. It's 
rich, full-bodied and packed 
with deep spice flavors like 
cinnamon. Pour it slow and 
savor every sip.

Young and fresh, el Jimador 
Silver tequila steps up with truly 
authentic character. It's made 
with 100% hand-harvested blue 
Weber agave and double 
distilled with sparkling clarity. 
We've perfected the skills to 
produce a spirit so rich in flavor 
that every sip comes to life. 
Crisp and buzzing with citrus 
flavors, take a sip or shake it 
up.

el Jimador Reposado begins 
with 100% hand-harvested blue 
Weber agave, naturally 
fermented and double distilled. 
Then it enjoys a two-month 
siesta in our own handmade 
American oak barrels until the 
perfect moment. The results are 
worth the wait: an exquisite 
golden tone, warm seasoned 
flavors and a smooth, confident 
agave flavor that really shines 
through.

el Jimador Blanco el Jimador Reposado

Tequila is produced in five designated regions of 
Mexico, most notably Jalisco (home to the town of 
Tequila), as well as Guanajunto, Michocan, Nayarit and 
Tamaulipas. You may rest assured that tequila coming 
out of this region is only the highest quality agave-based 
liquor-the cream of the crop, so to speak.

Mexican law states that tequila must contain at least 
51 percent blue agave, though connoisseurs search for nothing 
short of 100 percent.

Courtesy of el Jimador Tequila

Jimador Brisa

RECIPES

2 ounces Jimador Silver
1 ½ ounces pomegranate juice
2 ½ ounces lemonade

Take an Old Fashioned or lowball 
glass and add el Jimador Silver, 
pomegranate juice and lemonade 
over ice. Stir and enjoy.

When pairing dishes with this spirit, consider the three courses of your meal. Each level of tequila 
(blanco, reposado and añejo) corresponds with a different course. 

While chips and guacamole are a surefire option for your appetizer, why not try mixing it up? 
Citrus-infused seafood dishes complement the fruit-forward quality in a blanco such as el Jimador 
Silver. It's easy to create an inventive dip using chilled salmon, avocado, cilantro and lime zest. 
Spice it up by adding jalapeño to taste. 

Reposados pair well with classic Mexican and Spanish dishes. Aged for two months in American 
oak barrels, el Jimador Reposado tequila has a warmer ambiance, making it a perfect match for 
spicy chicken tacos or turkey enchiladas.

If you think tequila and dessert isn't a match made in heaven, think again. El Jimador Añejo 
tequila is double distilled and aged for one year in oak barrels. While it has a full body with 
cinnamon flavors, it's not too decadent to balance out a hearty bite of chocolate cake.
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FOUNDED IN 1967, GREENSPRING MEDIA IS THE OLDEST  
CITY REGIONAL PUBLISHING COMPANY IN MINNESOTA. 
Built on the Minnesota Monthly foundation, the company has grown 
exponentially over the past five decades to include the award-winning 
Midwest Home magazine, as well as a full suite of digital, face-to-face, 
and custom publishing and content marketing products and services.

In 2013, Greenspring Media was purchased by Detroit-based Hour 
Media, the country’s preeminent publisher of city regional magazines. 
In 2022, Greenspring Media acquired the Meetings + Events and 
Group Tour Magazine portfolios of award-winning business-to-business 
publications, website and enewsletters. Consequently, Greenspring’s 
quality, pricing, and command of customer service is unsurpassed with 
our printing partners, enabling us to stay ultra-competitive when others 
in our industry are constantly raising rates. We print almost 18 million 
magazines annually, more than 135 titles, and more than 40,000 pages 
for nine distinct business units.

In addition to the hyper-local expertise our business partners gain 
from working with us, Greenspring Media is uniquely positioned to 
offer a vast network of sister publications and digital properties also 
owned by our privately held parent company. 

LET US GET TO WORK. FOR YOU.

About Greenspring Media

https://shoreline-creative.com/
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MEET THE TEAM

JIM HOLTHAUS
616-283-1816 

JimH@GroupTour.com

AIMEE SMITH
717-668-2720

Aimee@GroupTour.com

GREG JONES
859-327-6417

Greg@GroupTour.com

ALAN LININGER
717-778-8056

Alan@GroupTour.com

Media consultants

https://youthtravelplanner.com/
https://youthtravelplanner.com/meet-the-team/
mailto:jim%40grouptour.com?subject=Email%20Jim
mailto:JimH%40GroupTour.com%20?subject=
mailto:Aimee%40GroupTour.com?subject=
mailto:aimee%40grouptour.com?subject=Email%20Aimee
mailto:Greg%40GroupTour.com?subject=
mailto:greg%40grouptour.com?subject=Email%20Greg
mailto:Alan%40GroupTour.com?subject=
mailto:alan%40grouptour.com?subject=Email%20Alan
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a look at brands we work with

https://youthtravelplanner.com/
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